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We know times have changed!
Research conducted by the Digital Marketing Institute across
several industries in the USA, Canada, UK, and Ireland
highlighted the fact that there is an unavoidable and
growing skills gap that affects organizations’ abilities to
successfully leverage Digital Marketing.
Since the onset of Covid-19 in March 2020, there has never
been such a high demand for certified Digital Marketers in
the Canadian and global workplace.
Digital jobs in Canada to surge above 2.2
million by 2025. (Financial Post, August, 2021)

At DMAC our philosophy stems from the belief that online
education is an "education without borders" and one should be
able to learn what they want, how they want, and when they
want.
We also understand that taking a detailed online course at your
own pace may require a considerable amount of discipline and
focus. Accordingly, we provide each student with their own,
personal Success Coach. Our Success Coaches are available
every business day and will communicate with the student
whenever the student requires it or when the coach feels any
guidance is required based on the student's progress.
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About DMAC
Since 2013, DMAC (Digital Marketing Academy of Canada) has
been a top online learning institution specializing in helping
students prepare for a career in Digital Marketing. Whether you
are currently employed in a position involving traditional
marketing and want to upgrade your Digital and Social Media
Marketing skills or you are a recent marketing graduate seeking
full-time employment; perhaps you are simply a business owner
looking to leverage the power of digital marketing for your
business, DMAC will help you reach your goals. Gaining
certification from DMAC will ensure you have the practical and
essential skills and knowledge needed to excel as a digital
professional. Through a series of comprehensive and structured
units, you will know how to integrate key digital tactics and
practices into your marketing plan and measure and iterate the
success of your digital marketing strategy.
With over 6,500 Registered students, DMAC has the experience
and track record to help you succeed in achieving your Digital
Marketing career goals.
Our online Digital Marketing courses have been used in
customized training programs for organizations such as:
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Program Overview
Who is this professional certification for?

Recent graduates looking to upskill for employment
Anyone looking to pursue a career in Digital or Social Media
Marketing
Anyone responsible for developing and/or implementing a
digital marketing strategy for their organization
Marketing Executives, Managers, and Senior Management
looking to upskill
Business owners
Newcomers to Canada looking to upskill for employment

This certification benefits various levels of skill and experience and
will empower you to maximize the impact of your marketing
through powerful digital tools and campaign management insight.
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What you will learn
Once you have completed this course, you will be able to:
Audit and assess the effectiveness of a Digital Marketing
campaign
Use Search Engine Marketing (SEM) and Search Engine
Optimization (SEO) specifically with Google organic rankings and
Google Ads
Define the key aspects of a compelling website that attracts
online traffic and delivers an exceptional user experience (UX)
Integrate Digital Marketing with Social Media Marketing
Integrate email Marketing, Influencer Marketing, and Digital PR
with your Digital Marketing campaign
Keep score - Measure the results and data from your Digital
Marketing campaign
Create and implement a Social Media audit and full marketing
plan with the posting schedule
Set Social Media marketing goals
Create a Social Media marketing content strategy
Create, manage and audit a comprehensive Social Media
marketing campaign on the following channels:
• Facebook advertising and marketing
• Instagram advertising and marketing
• TikTok advertising and marketing
• LinkedIn advertising and marketing
• Twitter advertising and marketing
• YouTube advertising and marketing
• Snapchat advertising and marketing
• Pinterest advertising and marketing
• WhatsApp for Business advertising and marketing
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Program Units
Becoming a Certified Digital Marketing Professional will
ensure you are prepared with the knowledge and skills to
create and manage effective Digital and Social Media
marketing campaigns.
There are 18 comprehensive units that cover all the disciplines required to
create and manage a Digital and Social Media marketing campaign.

1. The Basics: Introduction to the Internet
2. Digital Marketing Fundamentals
3. SEM: Search Engine Marketing – SEO & Google Ads
4. Social Media Marketing & Website UX
5. Online Marketing Strategy & Web Metrics
6. Introduction to Social Media Marketing – 2022/2023
7. Creating a Social Media Marketing Strategy
8. Influencer Marketing
9. Facebook Marketing
10. Facebook Advertising
11. Instagram
12. TikTok
13. LinkedIn
14. Twitter
15. YouTube
16. Snapchat
17. Pinterest
18. WhatsApp
19. Final Assignment
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Section 1:
Digital Marketing Fundamentals
This section offers a concise and practical introduction to the essential
components that comprise Digital Marketing. The material covers the
origins of Digital Marketing and how it evolved into the massive industry it
is today. We then provide a preliminary road map with practical step-bystep instructions on various key topics involved in creating and managing
a Digital Marketing campaign. This unit is best used as an introduction to
our detailed and comprehensive Module 2 on Social Media Marketing.
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UNIT 1

The Basics: Introduction to the Internet
The “Introduction to the Internet” unit will help you understand how the
world has evolved from a communications perspective over the last 25 years.
We help you understand the latest trends and hottest topics in the Digital
Marketing world today in order to emphasize the ever-growing potential of
the Digital world tomorrow.

Topics covered include:
1. The Internet: Interesting Facts & Statistics
2. Internet Use & Customer Behaviour
3. The Internet & Social Media Today
4. The Big Changes
5. Web 2.0 & 3.0
6. The Metaverse
7. Big Data
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UNIT 2

Digital Marketing Fundamentals
Digital Marketing is simply defined as the marketing of products or services
using digital technologies; mainly on the Internet, but also including mobile
phones, digital display advertising, and any other digital medium.
Digital Marketing’s development since the 1990s and 2000s has changed
how brands and businesses use technology for marketing. This unit will help
you set business objectives for a Digital Marketing campaign.

Topics covered include:
1. Introduction to Digital Marketing
2. Mastering the Marketing Funnel
3. Learn SMART Goals Setting
4. KPI: Key Performance Indicators
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UNIT 3

SEM: Search Engine Marketing
In this section, we will be introducing Search Engine Marketing and its
importance in the Digital Marketing world.
We will also look deeper into understanding the art and science of SEM best
practices from a PPC (Pay per Click) and SEO perspective and how they
integrate into a successful Digital Marketing campaign.

Topics covered include:
1. Introduction
2. How Does Google Search Work?
3. The Art and Science of Search Engine Marketing
4. Why Use Search Engine Marketing
5. SEO - Search Engine Optimization
6. Pay-Per-Click (PPC) - Paid Search
7. Google Ads
8. SEO vs PPS
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UNIT 4

Social Media Marketing & Website UX
The Social Media Marketing & Website UX module will equip you with the
technical understanding and skills to audit a Social Media presence and
integrate it with a successful website. We will also discuss the elements of a
successful website from a UX (User Experience) prospective.

Topics covered include:
1. Introduction: Social Media Marketing - Get Strategic
2. Conducting a Social Media Audit
3. Introduction to Web Design & Strategy
4. Website Platforms
5. How to Build a Powerful and Effective Website
6. UX Design & The Importance of Mobile
7. Integrating a Blog into your Social Media Strategy
8. Elements for a Successful Website within Social Media
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UNIT 5

Online Marketing Strategies & Web Metrics
The Online Marketing Strategy and Web Metrics section will first take a
detailed look at various online marketing channels as well as how to develop
a detailed Digital Marketing strategy. We then focus on how to use metrics
and data in order to measure performance and results.

Topics covered include:
1. Online Marketing Strategies
2. Email Marketing & Email Advertising
3. Mobile Marketing - Some Interesting Facts
4. Digital PR
5. Creating a Digital Marketing Strategy
6. Digital Metrics
7. CASL
8. GDPR
9. US Privacy
10. The "Cookieless" Internet
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Section 2:
Social Media Marketing
Section 2 provides introductory and practical instructions on how to create
a Social Media Marketing strategy. This is followed by detailed and step-bystep instructions on how to create, implement and manage a campaign on
all major Digital and Social Media channel.
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UNIT 6

Introduction to Social Media Marketing
The Introduction to Social Media Marketing unit will lead you into the world
of Social Media and demonstrate the power that it has as a marketing and
advertising medium today.
This unit will help you explore the core features, tools, and guidelines for
setting up, optimizing, and posting on Facebook, Twitter, LinkedIn,
Instagram and Snapchat, YouTube, and WhatsApp. It will also enable you to
build, manage and sustain an active marketing campaign on these social
networks.

Topics covered include:
1. Importance of Social Media in Today's World of Advertising
2. The Power of Social Media Marketing
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UNIT 7

Creating a Social Media Marketing Strategy
Our goal is for you to be able to create a Social Media Marketing strategy and then
implement and manage it once you complete all the units in this course.
This unit will start by teaching you how to create a Social Media Marketing strategy
and set objectives for clear and measurable KPIs. This section will demonstrate
through a real case study how to create a plan that incorporates social media
content, search (SEM), and creative online strategies.

Topics covered include:
1. Introduction: What to keep in mind
2. Creating a Social Media Marketing Strategy
3. Social Media Marketing - Defining Goals
4. Start by Auditing Your Current Social Media Status
5. Social Media Content Strategy
6. How Often Should I Post?
7. Social Media Content Ideas
8. Social Media Paid Advertising and Metrics
9. Create a Social Media KPI Plan
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UNIT 8

Influencer Marketing
This unit will introduce you to the influencer marketing industry as it
became an integral part of marketing plans, and there have been numerous
studies on its effectiveness.

Topics covered include:
1. Introduction: Influencer Marketing Today
2. Types of Influencers
3. What is the Difference Between Micro-Influencers and
Macro-Influencers?
4. How to Use Influencer Marketing
5. How Much of Your Budget Should You Invest in Influencer
Marketing?
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UNIT 9

Facebook Marketing
For the majority of businesses, Facebook is the most powerful place to
advertise. In this unit, you will learn how to set up a Facebook account &
Business Page.

Topics covered include:
1. Introduction to Facebook
2. Facebook Business Page
3. Facebook Contest Strategy
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UNIT 10

Facebook Advertising
In this unit, you will learn how to create and manage a marketing and
advertising campaign on Facebook with step-by-step instructions.

Topics covered include:
1. Facebook Ads
2. Business Manager
3. Promoted Posts
4. Facebook Analytics
5. Creating a Facebook Marketing Strategy
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UNIT 11

Instagram
Instagram is the largest Social Media channel and has become a very
powerful marketing tool.
In this unit, you will learn why Instagram is becoming so popular and also
how to create an Instagram marketing strategy with powerful and
attractive ads.
Learn how to optimize your business account, create effective ads, set up a
campaign, and manage it successfully. All the above is provided with simple
step-by-step instructions and insight.

Topics covered include:
1. Introduction to Instagram
2. Instagram for Business
3. Creating a Marketing Strategy for Instagram
4. Instagram Advertising
5. Instagram Shopping
6. Instagram Direct
7. Reels
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UNIT 12

TikTok
TikTok is the fastest growing platform in the Social Media sphere and has
become a very powerful marketing tool.
In this unit, you will learn how to use and create TikTok and optimize it to
your business objectives. All the above is provided with simple step-by-step
instructions and insight.

Topics covered include:
1. Introduction to TikTok
2. Ket Factors
3. TikTok Glossary
4. TikTok for Small Business
5. Advertising on TikTok
6. TikTok Ads & Shopify
7. TikTok Approach
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UNIT 13

LinkedIn
LinkedIn is the largest online network for business professionals with over
500 million active users globally.
In this unit, you will learn how to optimize your personal profile and how to
create a company page.
This unit provides step-by-step instructions on how to define your target,
define your budget, and run a full marketing and advertising campaign on
LinkedIn.

Topics covered include:
1. Introduction to LinkedIn
2. Personal Profile
3. Linked Pages
4. Using LinkedIn for Marketing & Advertising
5. LinkedIn Analytics
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UNIT 14

Twitter
Twitter is a social network and micro-blogging platform that allows its users
to share their thoughts, news, and information through public messages.
You will understand the fundamental principles of Twitter and its marketing
power. It will also help you identify the most effective strategies and best
practices.
You will learn how to create and implement a successful Twitter marketing
campaign through step-by-step instructions.

Topics covered include:
1. Introduction to Twitter
2. How to Use Hashtags #
3. Setting Up a Twitter Profile
4. Twitter for Business
5. Twitter Management Tools
6. Twitter Ads
7. Twitter Analytics
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UNIT 15

Youtube
YouTube is a video-sharing site owned by Google. YouTube is the largest
video-sharing site by a wide margin and accordingly a powerful social
media marketing tool. YouTube is also the second largest search engine in
the world.
You will learn the best marketing strategies to maximize your YouTube
Channel.
With this practical step-by-step unit, you will understand how YouTube can
be leveraged as an effective marketing tool for your business.

Topics covered include:
1. Introduction to YouTube
2. YouTube for Business
3. Getting Started on YouTube
4. Advertising on YouTube
5. Alternatives to YouTube
6. Summary
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UNIT 16,17 & 18

Snapchat, Pinterest & WhatsApp
In units 16, 17, and 18 you will learn how to use Snapchat, Pinterest, and
WhatsApp for your Business.
These relatively young but powerful social media channels are not only
becoming more popular with users but are developing new features for
marketers.
These apps are mostly used by Millenials & Gen Z, so it’s crucial to have a
sharp understanding of how they work and how they can be leveraged for
marketing.

Topics covered include:
UNIT 14: Snapchat
1. Introduction to Snapchat
2. Snapchat Features
3. Snapchat for Business
4. Creating Snapchat Ads

UNIT 15: Pinterest
1. Introduction to Pinterest
2. Pinterest for Business

UNIT 16: WhatsApp
1. WhatsApp Introduction
2. WhatsApp for Business
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We are with you all the way...
We understand that taking a detailed online course at your own
pace may require a considerable amount of discipline and effort:
Access resources to help you with your
studies including self-directed practical
exercises and recommended reading

Your Success Coach is available to
support you during your study.

The Class Network can be accessed
24/7 through your desktop or mobile
device.

Quizzes throughout the material and
Hands-on Final Assignment help to
ensure you remain focused and on
target.
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Another unique way DMAC supports its students is with a Success Coach. They
are like personal trainers who help students to achieve their learning goals as
part of our commitment to your success. Our coaches help students to remain
focused and become work-ready by the end of the course!
But don’t take our word for it - here is what our recent graduates are saying:

The course jumpstarted my career, and gave me
access to opportunities I wouldn’t have been able
to reach without the DMAC certification, including
my current job!

Josh Adno - Communications Graduate
Whether you’re a recent graduate or a professional
who needs to upskill and pivot careers, the DMAC
courses provide you with practical digital marketing
skills, knowledge, and experience to help you find
employment & drive your career forward.

Xymira Simoens - Digital Marketing Professional
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Certification of Achievement
The assessment is based on a final written assignment that will measure the
individual`s Digital Marketing knowledge and practical Social Media
Marketing proficiency.
We believe that requiring the students to complete a practical and written
assignment is more efficient in measuring the student’s practical skills learned.
We expect students to be work ready upon completion of our course. That
means once you complete the course, you can start working as a Digital
Marketing professional. The written assignment ensures that the skills
provided in our course have been thoroughly grasped.
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Certification Roadmap for
Industry Professionals
Our suite of certifications and accreditation enables marketers and sales
professionals, at all stages of their careers, to learn practical, relevant, and
industry-aligned skills that can be applied to any digital marketing role and
drive career success.
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Subject Matter Experts
Delivered by industry-leading experts, this certification program will
introduce you to the most relevant and transformative aspects of Digital
Marketing.
Digital Marketing is constantly evolving and changing. Our Digital & Social
Media Fundamental course team works closely with leading industry
experts to create, review and update the certification learning outcomes
on a regular basis. This ensures that what you learn is instantly applicable
to any role and aligned to the needs of your industry in real-time.
Subject Matter Experts collaborate with DMAC on the design and
development of program materials, so your learning is shaped by their
practical experience, expert insight and real case studies.
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Contact us
For more information please contact us by phone or email.
Visit www.yourdmac.com to find out more.

1-855-493-DMAC (3622)
info@yourdmac.com

Our office location

Toronto
6 Wingold Ave, North York, ON M6B 1P5
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